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Abstract 

  KBBI requested information regarding the communities' level of emergency 

preparedness and the type of medium used to stay informed during an emergency. Methods: This 

study collected 117 convenience sample surveys to test the following hypothesis: Older subjects 

are more likely to be prepared for an emergency situation and obtain critical information from 

the radio, whereas younger subjects are less likely to be prepared and retrieve their information 

from the internet. Results: The results indicate that all ages appear to be equally prepared, and 

the variance in information sources was negligible. 

Keywords: Emergency Preparedness, Information Sources, Survey, Age, Radio, Internet, 

Median. 
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Levels of Emergency Preparedness and Information Mediums Accessed in Kenai Peninsula 

Communities 

Introduction 

The recent COVID 19 Pandemic has resulted in emergency preparedness now being a 

genuine dilemma for most Americans. According to a survey conducted by YouGov on July 9, 

2018, of the 1143 participants, only 9% felt very prepared, 42% felt somewhat prepared, 27% 

felt not very prepared, 13% felt not at all prepared, and 9% didn't know ( YouGov NY 

(Emergency Preparedness)2018.pdf, n.d.). To find how prepared our local community is, KBBI, 

a public radio station in Homer AK, requested information regarding the communities' level of 

emergency preparedness and the type of medium used to stay informed during an emergency. 

Upon reviewing the information required by KBBI, our class collaborated and formed the 

hypothesis that older generations tend to feel better prepared for emergency situations and obtain 

critical information from public radio. In comparison, younger generations feel less prepared for 

emergency situations and retrieve essential information from social media. 

Methods and Materials 

Seventeen students were tasked with gathering 8-10 random surveys from their local 

communities and presenting the following scripted greeting and salutation to inform the 

participants of the purpose and uses of the information collected: 

Hello, my name is _____, I'm a student at Kenai Peninsula College, and we are 

conducting a survey to analyze emergency preparedness in our community. The survey will take 



EMERGENCY PREPAREDNESS AND INFORMATION MEDIUMS ACCESSED 4 

 

about 5 minutes and is completely confidential. Would you be interested in answering a few of 

our questions?  

Closing: Thank you for taking the time to participate in this survey. Again, your identity 

is confidential. Have a great day! 

This information may be shared with public radio stations 

 The survey consisted of nine initial and five elaborative questions, which were as 

follows: 

1. What is your age category?  (Circle One) |0-17| |18-30| |31-40| |41-50| |51-60| |61+| 

2. What is your household size or the number of people in your home? 

3. In which community do you reside? 

4. How well prepared is your household to deal with a major emergency such as an 

earthquake, tsunami, wildfire, extended power outage, etc.?  

(Circle One) Not at all  Somewhat Unsure      Moderately      Very 

5. How likely are you to access Radio during and after an emergency? 

(Circle One) (Least) 1 2 3 4 5 (Most) 

Please indicate which channel(s): ______________________ 

6. How likely are you to access Television during and after an emergency?  

(Circle One) (Least) 1 2 3 4 5 (Most) 

Please indicate which channel(s): ______________________ 

7. How likely are you to access the Internet during and after an emergency? 

(Circle One) (Least) 1 2 3 4 5 (Most) 

Please indicate which site(s): __________________________ 

8. How likely are you to access Phone/Text during and after an emergency? 

(Circle One) (Least) 1 2 3 4 5 (Most) 

Please indicate which service(s): _______________________ 

9. How likely are you to access Other during and after an emergency? 

(Circle One) (Least) 1 2 3 4 5 (Most) 

Please indicate which service(s): _______________________ 

 

The data from the surveys were collected, collated, and the resulting data placed in a 

spreadsheet, with a numerical value of the Likert scale assigned to six of the nine initial 

questions, which were then analyzed and presented. Questions two, three, nine, and the 

elaborative questions were not included in this report because they could not be quantified, but 

will be given to KBBI to further their understanding of their audience.   
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Results 

Surveys from 117 subjects were collected from communities between Seward and the 

Homer Area in the Kenai Peninsula and the collated data, presented in Fig. 1, was analyzed and 

provided the following results: 

1.  The median values for the age group 0-17: 

Preparedness = 4, Radio = 4, TV = 2, Internet = 4, and Phone/texting = 5 

2. The median values for the age group 18-30: 

Preparedness = 3.5, Radio = 3, TV = 1, Internet = 5, and Phone/texting = 5 

3. The median values for the age group 31-40: 

Preparedness = 3, Radio = 4, TV = 1, Internet = 4, and Phone/texting = 5 

4. The median values for the age group 41-50: 

Preparedness = 4, Radio = 4, TV = 2, Internet = 5, and Phone/texting = 5 

5. The median values for the age group 51-60: 

Preparedness = 4, Radio = 4, TV = 4, Internet = 4.5, and Phone/texting = 5 

6. The median values for the age group 61+: 

Preparedness = 4, Radio = 5, TV = 3, Internet = 4, and Phone/texting = 5 

7. The median values for the undefined age group: 

Preparedness = 4, Radio = 2, TV = 3, Internet = 4, and Phone/texting = 4.5 

 

Figure 1: The horizontal figures are age groups divided into seven categories, and the vertical figures 
zero to five indicate the median values for the likelihood of each age group accessing Radio, TV, Internet, 

and Phone/Texting for information regarding emergencies. 
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Emergency Preparedness  

Of the 17 participants in the age group 0-17, 41.17% feel very prepared, 35.29% feel 

moderately prepared, 11.76% feel unsure, and 11.76% feel somewhat prepared. 

Of the 34 participants in the age group 18-30, 8.82% feel very prepared, 41.18% feel 

moderately prepared, 8.82% feel unsure, 35.29% feel somewhat prepared, and 5.88% feel not at 

all prepared. 

Of the 17 participants in the age group 31-40, 5.88% feel very prepared, 41.18% feel 

moderately prepared, 17.65% feel unsure, and 35.29% feel somewhat prepared. 

Of the 21 participants in the age group 41-50, 19.05% feel very prepared, 38.10% feel 

moderately prepared, 4.76% feel unsure, 33.33% feel somewhat prepared, and 4.76% feel not at 

all prepared. 

Of the 11 participants in the age group 51-60, 18.18% feel very prepared, 36.36% feel 

moderately prepared, 18.18% feel unsure, 18.18% feel somewhat prepared, and 9.09% feel not at 

all prepared. 

Of the 9 participants in the age group 61+, 33.33% feel very prepared, 33.33% feel 

moderately prepared, 11.11% feel unsure, and 22.22% feel somewhat prepared. 

Of the 8 participants in the undefined age group, 37.5% feel very prepared, 37.5% feel 

moderately prepared, 12.5% feel unsure, and 12.5% feel somewhat prepared. 

Information Sources 

Ages were divided into two equal groups for uniformed comparison to mitigate the 

variance in the sample size of each age group. Participants were divided into the categories 0-30 

and 31-60, with the undefined and 61+ age groups excluded for equal comparison (Figure 2.). 

The median value for retrieving information from radio in the 0-30 age group was 3, compared 
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to the 31-60 age group, which was 4. The median value for retrieving information from the 

internet in the 0-30 and 31-60 age groups was 5. 

 

Figure 2:Ages 0-60 divided into two equal groups to compare emergency preparedness and information 

received from either the radio or the internet. The blue column represents the age group 0-30 and the red 

column represents the 31-60 age group. The vertical values 0-4 denote the participant's response to how 

prepared they are and whether they receive their information from the radio or the internet. 

Discussion 

Results of this experiment revealed the level of emergency preparedness was relatively 

uniform across all ages, and the difference between age group information sources was 

negligible (Figure 2.). These findings did not support our hypothesis that older generations tend 

to feel better prepared for emergency situations and obtain critical information from public radio. 

In contrast, younger generations feel less prepared for emergency situations and retrieve essential 

information from social media.  

In comparing YouGov's results to the average of our local participants, we find the 

following:  

Local participants who felt very prepared was 23.42% compared to YouGov's 9%. 
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 Moderately/Somewhat prepared was 37.56% compared to YouGov's 42%. 

Unsure was 12.11% compared to YouGov's 27%. 

Not at all prepared was 2.82% compared to YouGov's 13% and 9% who did not 

know( YouGov NY (Emergency Preparedness)2018.pdf, n.d.). 

 Due to the constraints of information requested by KBBI,  we were limited in the type 

and scope of questions asked. These constraints, plus the convenience sample we used, restricted 

us from addressing a variety of confounding variables such as the predisposition towards the 

person presenting the survey, ascertaining the effect of household size on subsequent answers, 

and gathering an equal quantity from each age group. Question 9 and the explanative questions 

could not be quantified and, therefore, were unusable for this study, and the subjective and 

unspecified nature of the term prepared implies that the answers provided could have different 

meanings, depending on the subject's definition. Future studies should address these confounds 

by gathering an equal amount of surveys from each age group, negating any possible biases, 

asking more probative and definitive questions, and defining preparedness in a uniformed and 

quantitative manner. 
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Results for YouGov NY (Emergency Preparedness) 154 July 9, 2018 (n.d.). Retrieved April 16, 

2020, from 

https://d25d2506sfb94s.cloudfront.net/cumulus_uploads/document/7pm2p607t7/Results

%20for%20YouGov%20NY%20(Emergency%20Preparedness)%20154%209.7.2018.pdf 

 

 


